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PROFILE

VIVEKANANDA INSTITUTE OF MANAGEMENT STUDIES (VIMS) promoted by a group of
professionals in association with the parent organization M/s. Zawawi Powertech Engineering
L.L.C., a renowned MNC, operating from Sultanate of Oman with 3500 employees. VIMS is run
by Coimbatore Education Foundation, is a highly reputed stand-alone B-School approved by
AICTE New Delhi and Permanently affiliated to Anna University, Chennai, with an avowed goal
of achieving human excellence by means of Academic and Allied programs. It is ranked 1%among
top B- Schools in Coimbatore by India Today, 68th among top Private B-Schools in India and
28th among top B-Schools in South India by Business World. VIMS B-school prepares the
students to fill the quality gap and meet the industry expectations through its Two-Year full-time
MBA Program. Methodologies in teaching adopted at VIMS are devised in such a way that the
real-world experiences are perfectly simulated in the class-room. The program architecture of
VIMS is designed to provide a holistic education in the field of management.

Objectives of Vichaara

1. To be a vehicle of academic research, documentation and dissemination of management
innovation and practice.

2. To maintain the quality of publication by means of achieving high impact factor and
securing a coveted place in the Social Science Index Citation and online database.

VICHAARA AN International Journal of management, print version (ISSN 2347-4076) is a bi-
annual double blind and peer-reviewed journal promoted by Vivekananda Institute of
Management Studies. Vichaara is a medium for academicians to share the current developments
and perspectives on research stratagem, business / management diplomacy and paradigms of
Business, Management and allied Social sciences. The journal invites robust papers that
contribute to the area of research in business a management and related disciplines. The journal
carries the following features:

Business Research

The articles on Quantitative and or Empirical in nature are published with Research problems,
Hypotheses, Findings and Suggestions.

Case Studies
Business and management practices in diverse institution context specific cases shall be published.

Vichaara — an International Journal, VVolumel0, Issue 2, September 2024



Editorial Board

9.

Dr. Geetha Suresh, Faculty, University of Louis ville, Kentucky, USA

Dr. Renuka Herath, Professor, University of Kelaniya, SriLanka.

Dr. Latha Krishnadas, Associate Vice President & Distinguished Professor, Mother Teresa
Women’s University, Ontario, Canada.

Dr.S.Sathya Narayanan, Assistant Professor, Higher Colleges of Technology, AbuDhabi, UAE.
Dr. A. Srinivasa Rao, Associate Professor (Management), BITS Pilani, Dubai Campus,

Dubai Academic City, Dubai(U.A.E.)

Prof.(Mrs.)V.Maya Chakravarthi, Director, Symbiosis Institute of Media & Communication,
Bangalore

Prof. Silendra Dasari, Professor, Icfai Business School, Bangalore

Dr.C.Manohar, Director-Strategy and Dean, ISBR (International School of Business and
Research), Bangalore.

Dr. S. Prabakaran, Principal, Alliance Business Academy, Bangalore

10. Dr.R.Ramachandran, Associate Professor ,Dept. of Commerce, Annamalai University, Tamilnadu.

Patron
Mr.P.Saravanakumar, Secretary, VIMS

Editor-in-Chief
Dr. A. Valarmathi, Director, VIMS

Editorial Advisors
Dr.Srinivasan R lyengar, Associate Professor, Jamanlal Bajaj Institute of Management Studies, Mumbai
Dr. R. Chandrasekhar, Professor/Consultant.

Executive Editor
Prof. Dr.K.Durai, VIMS

Joint Executive Editors
Dr. S. Umamaheswari, Professor, VIMS

Dr. P. Kowsalya, Associate Professor, VIMS

Processing Fee

The journal does not charge any publication fee but a nominal fee for processing the papers would be charged.

For Indian Authors: For Foreign Authors:
Single author: Rs.1500 Single author : USD75
Two or more authors: Rs.1000 per author Two or more authors : USD 50 per author
Subscription Fees
Indian Members INR1000/year INR500/issue
Educational Institutions / Corporate INR1500/year INR750/issue
International Members from any Domain USD100/year USD50/issue
Plus Postal-Charges Extra Plus Postal- Charges Extra

Vichaara—an International Journal, Volume 10, Issue 2, September 2024



Guidelines for Authors

The authors are advised to follow the guidelines, given below:

« The authors are advised to submit the original contribution only.

o A declaration has to be made by the authors that the contribution is not sent for any
publication, in any form, for any purpose.

« The empirical based papers will have preference over others.

« There can be single author or multiple authors.

« All the manuscripts must be prepared in MS Word, the paper font must be Times New
Roman, 12-point, 1.5 line spacing.

e The first page should contain title of the study, name(s) of the author(s), current
designation, affiliation, telephone number and email address. Mailing address of the primary
and secondary authors should be mentioned.

« Do not write authors’ name elsewhere in the manuscript as the paper will be sent for double
blind peer review.

« The second page should contain title and abstract of maximum250 words followed by five
(5) keywords.

« The full article should have a maximum of 3000 words excluding the title and abstract
page.

« All tables, charts and graphs should be in black colour. Wherever necessary, the source
should be indicated in bottom. The number of tables used is restricted to 3.

« Authors are expected to adhere to standard academic writing.

« Please follow the latest edition of APA referencing style for every type of reference.
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Disclaimer

Vichaara, its Editors and Publisher disclaim responsibility and liability for any statement of
factor opinion made by the contributors. The responsibility for permission to use any
copyright materials is exclusively lies with the contributors concerned.

Copyright Policy

Author (s) should affirm that the material has not been published previously. It has not been
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will be the holder of copy right of published articles. Articles published in Vichaara should not
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the Editor.
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EDITORIAL

It is heartening to see that the ninth issue of the VICHAARA AN INTERNATIONAL
JOURNAL OF MANAGEMENT has been brought out successfully. An educational journal is a
platform where knowledge gets amplified and disseminated; research results and innovations are
documented and unique experiences are shared for enhancement of knowledge. The design
architecture of Vichaara is made in such a way that it becomes a comprehensive document to
reflect the different dimensions of Management discipline. Business Research forms the core
part wherein original, empirical based research papers are included. This issue comprises articles
on recent issues in business world from different disciplines. These articles show a
methodological way of conducting a research and presenting their findings. Findings on
technology influence, cultural changes in the organizations, behavioural changes among the
consumers and their expectations have been presented with relevant facts. We invite scholarly
articles and research papers and write ups on robust cases. Suggestions and views from readers

and scholars are solicited for the qualitative improvement of the Journal.
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USER PERSPECTIVES ON ChatGPT’s IMPACT ON ONLINE SOCIAL
INTERACTIONS

Dr. Prabha D, Head, Department of Management, KG College of Arts and Science,
Coimbatore

Abstract

The increasing integration of Al technologies such as ChatGPT in online social interactions has
brought about significant changes in how individuals communicate and share information. This
exploratory study aims to examine user perspectives on ChatGPT, assess its influence on online
interactions, and explore the ethical and societal implications of its widespread adoption. A
sample of 150 participants from diverse backgrounds was surveyed to understand their
experiences with ChatGPT, focusing on factors such as user satisfaction, trust, ethical concerns,
and perceived usefulness. The study also delves into potential societal impacts, including
accessibility, inclusivity, and the influence of Al-generated content on information dissemination.
The findings provide key insights into the evolving role of Al in social interactions, highlighting
the need for responsible Al development, ethical safeguards, and user-centered design to

enhance the positive impact of Al technologies like ChatGPT in digital communities.

Keywords : Artificial Intelligence, Social Interaction, Critical Thinking

Introduction to the Study

The digital landscape has undergone a transformation with the increasing application of artificial
intelligence (Al), particularly in online social interactions. One such Al system, ChatGPT,
developed by OpenAl, allows users to engage in dynamic conversations with an Al agent,
fostering communication and knowledge sharing across various platforms. As ChatGPT becomes
more embedded in everyday digital experiences, it is critical to assess its influence on user
behavior, interaction patterns, and societal dynamics.

This study aims to explore user perspectives on ChatGPT, focusing on factors such as trust,
satisfaction, ethical concerns, and the societal implications of Al in online interactions. With Al
becoming an integral part of social communication, understanding its impact is essential for
shaping the responsible use of such technologies, addressing potential ethical challenges, and

ensuring that Al systems align with societal values.

Objectives of the Study
1. To assess user perspectives on ChatGPT: Understand how users perceive the advantages,

limitations, and ethical challenges of interacting with ChatGPT in online social settings.

Vichaara—an International Journal, Volume 10, Issue 2, September 2024



2. To evaluate the ethical considerations associated with ChatGPT, including issues of
privacy, bias, and data security.

3. To assess the impact of ChatGPT on communication dynamics: Explore how users’
conversational patterns, engagement, and expectations are influenced by Al-driven
communication.

4. To provide recommendations for the responsible use of Al in online social contexts,

ensuring that technologies like ChatGPT contribute to positive societal outcomes.

Review of Literature

Bender, E.M. et al. (2021) explored the ethical concerns surrounding large-scale Al language
models, particularly their potential to disseminate biased and harmful information. Shin, D.
(2022) examined user trust in Al systems, concluding that trust in Al-driven systems like
ChatGPT is crucial for effective human-machine interaction. Floridi, L. (2019) discussed the
broader societal implications of Al, emphasizing the need for ethical frameworks to address
potential misuse of Al technologies in communication. Vinuesa, R. et al. (2020) highlighted the
role of Al in promoting accessibility, particularly for individuals with disabilities, and
emphasized the potential of Al to foster inclusivity.

Zhou, L. et al. (2020) analyzed how Al influences online social interactions, finding that Al
systems can alter communication norms and user expectations. Whittaker, M. et al. (2018)
focused on algorithmic bias in Al systems, underscoring the ethical implications of biases
embedded in large-scale language models. Pasquale, F. (2020) discussed Al transparency and
accountability, advocating for clear disclosure of Al limitations and capabilities to ensure
responsible use. Harari, Y.N. (2020) explored the potential impact of Al on employment and
labor markets, raising concerns about the long-term implications of Al integration in social and
professional contexts. Holmes, D. (2021) addressed the psychological impacts of interacting with
Al, suggesting that Al systems could reshape users’ emotional and cognitive processes in online
interactions. Sundar, S.S. (2021) studied the humanization of Al in social interactions, analyzing

how users perceive Al as social actors and the ethical challenges this poses.

Research Methodology

This study employed a quantitative approach, using a structured questionnaire method to collect
data from 150 participants. The sample was drawn from a diverse population of internet users
who had previously interacted with ChatGPT or similar Al systems. Participants were surveyed
on various factors such as user trust, satisfaction, perceived usefulness, and ethical concerns

related to Al-driven online interactions.
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Analysis and Interpretation

Data were analyzed using descriptive statistics and correlation analysis.

User Perceptions and Satisfaction

The majority of participants (68%) reported a high level of satisfaction when interacting with
ChatGPT, noting its wide knowledge base and instant availability as significant advantages.
However, 20% expressed concerns regarding the accuracy of responses, particularly when
dealing with complex or nuanced topics.

Trust and Ethical Concerns

Trust in ChatGPT was moderately high, with 65% of respondents indicating that they trusted the
system for general information retrieval. However, 40% of participants raised concerns about the
potential misuse of personal data, indicating a need for improved transparency regarding data
privacy and security protocols.

Impact on Communication Dynamics

Many participants (75%) observed that their conversational patterns with Al differed from those
with human interlocutors. Respondents mentioned that ChatGPT’s non-judgmental environment
made it easier to discuss sensitive topics, but the lack of emotional intelligence often resulted in
emotionally unsatisfactory exchanges.

Bias and Inclusivity

Analysis revealed that 30% of participants encountered biased or inappropriate responses,
reflecting the need for ongoing improvements in training data to mitigate biases. On the positive
side, 40% of respondents with disabilities or language barriers found ChatGPT to be a helpful
tool for participating in online conversations, highlighting its potential for promoting inclusivity.
Information Dissemination and Misinformation

Participants were divided on ChatGPT's reliability as a source of information. While 60%
appreciated its ability to quickly generate relevant responses, 35% expressed concerns about the

risk of misinformation, especially in critical fields like healthcare or legal matters.

Suggestions

Introducing emotional context detection could help Al better respond to sensitive topics, offering
more appropriate and human-like interactions. Findings show that users sometimes receive
inaccurate or outdated information. Implementing real-time data integration and automated fact-
checking tools can significantly improve the accuracy and reliability of responses. The study
revealed a tendency for users to over-rely on ChatGPT. Platforms should provide prompts or
nudges that encourage users to cross-check information and think critically before accepting

ChatGPT's responses. Users indicated a preference for more tailored responses.
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Offering customizable interaction modes that adjust to different conversational contexts would
increase relevance and satisfaction. Encouraging users to leverage ChatGPT for language
practice and improvement, especially in non-judgmental environments, can enhance its positive
impact on education. Users should be made aware of the risks of using ChatGPT for generating
content that could lead to unintentional plagiarism. Clear guidelines should be provided to

encourage originality in their interactions.

Conclusion

The study reveals that ChatGPT significantly influences online social interactions by offering
accessibility, scalability, and non-judgmental communication. However, challenges such as bias,
the potential for misinformation, and ethical concerns regarding data privacy require careful
attention. While users generally express satisfaction with ChatGPT’s functionality, there is a
clear need for improved safeguards, transparent practices, and ethical guidelines to ensure its
responsible deployment. Ultimately, Al technologies like ChatGPT can positively contribute to
societal communication dynamics, but their development must prioritize fairness, transparency,
and inclusivity to maximize benefits while minimizing risks. Future research should continue to
focus on mitigating the ethical concerns raised and fostering a more trustworthy and equitable Al

ecosystem.
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